
Research methods events at AIB annual  
meeting in Copenhagen 
 
The RM-SIG has organized the following activities for the 2019 AIB annual meeting: 

CARMA-AIB pre-conference workshops 

Six workshops are being offered on Sunday June 23 in partnership with the Consortium for the Advancement of 

Research Methods and Analysis (CARMA). Pre-registration for the workshops was required. 

Research methods clinics 

Clinics provide roundtable discussions and direct feedback from a research methods enthusiast. A total of five clin-

ics will be held at different times during the conference, on a variety of topics. Pre-registration for the clinics was 

required. 

Panel 

The RM-SIG sponsored panel is titled ‘Future research in cross-cultural management: Which methods and ap-

proaches should we be using?’ It will take place on Wednesday June 26, 16:15-17:30  

Best paper award in research methods 

Join us for the award presentation on Wednesday, June 26, 15:45-16:15, Ground Floor, Solbjerg Plads 3. 

And keep an eye out for us on social media! 

Twitter: @AIB_RMSIG Facebook: @AIBRMSIG 
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RM-SIG events at AIB annual meeting in Copenhagen 

RM-SIG workshops (now full—get in early next time!) 

For the fourth year in a row, free CARMA-AIB Research Methods Shared Interest Group (SIG) Workshops will be offered as a 

pre-conference activity for the upcoming 2019 AIB Annual Conference in Copenhagen (Denmark). Six workshops are being 

offered in partnership with the Consortium for the Advancement of Research Methods and Analysis (CARMA). Descriptions of 

the workshops are provided below.  

***Registrations for the workshops are now closed. Watch out for our email and social media notifications 

regarding workshops at the 2020 annual meeting in Hong Kong.*** 

Workshop Descriptions 

1. Introduction to Structural Equation Models 

Description: This workshop includes an introduction to SEM, including confirmatory factor analysis and structural equation 

methods with latent variables. We will discuss special issues related to the application of these techniques in organizational 

research, and compare these techniques with traditional analytical approaches. We will cover the conceptual and statistical 

assumptions underlying theses methods, how to implement data analysis techniques using software program, and how to in-

terpret results using the contemporary software programs.  

Course Instructor: Jonas Lang, Ghent University (Netherlands) 

2. Partial Least Squares (PLS) 

Description: This workshop provides an introduction to advanced issues in PLS-SEM, focusing on ways to interpret and as-

sess structural model results. Specifically, the workshop will - after a recap of standard guidelines of structural model assess-

ment and interpretation - discuss the importance-performance map analysis. In addition to looking at the importance of con-

structs in explaining other constructs in the structural model, this analysis takes the performance of each construct into ac-

count. Therewith, it enriches the model interpretation by enabling a prioritization of managerial actions along both, importance 

and performance. Furthermore, it will cover prediction-oriented assessment of PLS-SEM results by using the Blindfolding and 

PLSpredict methods. This will also involve the prediction-oriented model selection. Practical applications and the use of the 

software SmartPLS 3 are an integral part of the workshop.  

Course Instructors: Nickole F. Richter, University of Southern Denmark (Denmark), Christian M. Ringle, Hamburg University 

of Technology (Germany) 

3.  Introduction to Multi-level Analysis  

Description: This workshop is introductory in nature. It starts with a brief overview of the historical roots resulting in the need 

to consider multilevel issues in our research designs. We then discuss the issues underlying aggregation and disaggregation 

as this is at the heart of multilevel modeling. The latter in turn forces us then to consider some of the analytical challenges 

(e.g., interdependence vs. independence of observations; intra-class correlations and variance partitioning, etc.) resulting from 

multilevel thinking. We then move into the basic multilevel models such as random intercept, and random slopes models. Con-

siderable time will be spent on the latter as understanding these makes actually conducting the analyses much easier. After 

completing it, the topic will switch to multilevel conceptualization. Finally, we end this workshop discussing aggregation indices 

and their importance.  

Course Instructor: Robert Vandenberg, University of Georgia (USA) 

4. Writing Up Qualitative Research 

Description:  What is the best way to write up the literature review for a paper based on qualitative research? How can you 

write up your findings while doing justice to a rich dataset? How do you craft your theoretical contribution? How do you balance 

‘showing’ your data and ‘telling’ your theorisation of it? How can you solve the challenges of writing up a process-based study? 

This workshop will cover these key questions for qualitative researchers seeking to publish journal articles based on their stud-

ies. The workshop will be run in an interactive way, to  provide participants the opportunity to share challenges, discuss differ-

ent approaches, and obtain insights into writing up qualitative research for publication in international business journals. 

Course Instructors  

Mary Yoko Brannen, Copenhagen Business School (Denmark), Jesper Edman, Waseda University (Japan), Becky Reuber, 

http://cba.unl.edu/outreach/carma/
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University of Toronto (Canada), Catherine Welch, University of Sydney (Australia) 

5. Intermediate SEM: Model Evaluation 

Description: This workshop assumes participants have some introductory knowledge of SEM. It will cover how to build 

measurement models, including use of items and parcels as indicators. A second topic to be addressed is the use of CFA 

models for common method variance. Finally, the issue of model evaluation will be a third focus. Discussion will focus on how 

these issues arise in organizational research, and examples will be emphasized. An emphasis will be placed on what IB re-

searchers should know to conduct and review research that includes these three topics. 

Course Instructor: Jonas Lang, Ghent University (Netherlands) 

6. Intermediate Multi-Level Analysis 

Description: If you don't have a basic understanding of multilevel modeling, you may get a bit lost in this one. If you attended 

the introductory workshop earlier in the day, you'll be fine. In summary, this workshop uses the Mplus statistic package to 

analyze a number of random coefficients multilevel models. While I use Mplus, some of the models may be evaluated using 

other statistical packages. There is a progression in this workshop from analyses used to test the assumptions for aggrega-

tion to complex ones involving mediation, cross-level interactions, and models in which there are variables only at the be-

tween and within levels of analyses. The examples illustrate both the random vector of means and of coefficients/slopes. 

None of the examples in this module are structural equation models using latent variables. The examples in this module in-

corporate observed variables only. Participants will be given a comprehensive handout with all the examples including syn-

tax.  

Course Instructor: Robert Vandenberg, University of Georgia (USA) 

7. Making IB research impactful and globally relevant 

Description: How can our IB research create real value for the world around us? How can we bring our best minds in IB to 

address important and burning questions in the global economy? How can we enhance our research so that it will be more 

impactful for a wider audience among and beyond our academic peers? If these are the questions that you care about, we 

invite you to join a group of AIB Fellows who in partnership with the RRBM are planning a half-day professional development 

workshop (PDW) at the AIB conference in Copenhagen.  Three key objectives are: (1) Explore seven key principles of re-

sponsible research; (2) Build two or three ideas for you or your team at your home institution to develop an impactful re-

search agenda.  (3) Advance a few general ideas on how we can improve both the credibility and the impact/usefulness of 

our IB research.  The workshop format will be highly interactive.  You will hear from leading scholars as well as breakout dis-

cussions to develop your own plans for an impactful research agenda. 

Course Instructors: Anne Tsui, Arizona State University (USA), Charles Dhanaraj, Temple University (USA), Mike Hitt, Tex-

as A&M University & Texas Christian University, Cristina Gibson, Pepperdine University, Zhixue Zhang, Peking University 

 

AIB Research Methods Clinics 

Following last year's success, the AIB Research Methods Shared Interest Group (SIG) is sponsoring the following Research 

Methods Clinics at the AIB Annual Meeting in Copenhagen (Denmark).  Please note, these clinics are being offered in part-

nership with the Consortium for the Advancement of Research Methods and Analysis (CARMA). 

Date and Time: June 25, 2019 : 1:00pm – 2.15 pm 

1. Structural Equation Modelling (SEM): Bo Nielsen 

2. Qualitative Methods: Catherine Welch 

3. Longitudinal Data/Multi-level Analysis/Research Design: Bob Vanden-

berg 

Date and Time: June 25, 2019 : 2:30pm – 3.45 pm 

1. Longitudinal Data/Multi-level Analysis/Research Design: Bob Vanden-

berg 

2. Categorical Data/Survey Design: Elizabeth Rose 

3. Structural Equation Modelling (SEM): Bob Vandenberg 
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Date and Time: June 26, 2019 : 1:00pm – 2.15 pm 

1. Logistical and Multiple Regression: Douglas Dow 

2. Qualitative Methods: Rebecca Piekkari 

3. Multinomial, Ordered, Conditional, and Nested Logits/Probits: Stewart Miller 

Date and Time: June 26, 2019 : 2:30pm – 3.45 pm 

1. Meta-Analysis: Ahmet Kirca 

2. Mixed Methods: Niina Nummela 

3. Multivariate Analysis; Covariate Effects; Model Specifications: Stewart Miller 

Date and Time: June 27, 2019 : 1:00pm – 2.15 pm 

1. Hierarchical Linear Modelling, SEM: Bo Nielsen 

2. Data Collection and Questionnaire Design: Agnieszka Chidlow 

3. Panel Data & Poisson Models: Stewart Miller 

Each clinic features a particular expert, topic and aims to provide a discussion as well as direct feedback from a series of research 

methods experts/practitioners. Registrations have now closed for these events, but watch out for future announcements. 

RM-SIG sponsored panel 

The following panel session has been sponsored by the RM-SIG: 

Panel Title: Future research in cross-cultural management: Which methods and approaches should we be using? 

Date and time: Wednesday June 26, 16:15-17:30 (Session 2.5.2) 

In an era of populist nationalism, mass migration, widespread questioning of the benefits of globalization, and calls for more rele-

vance and grand challenges in our research, cross-cultural management research is facing a more challenging global environ-

ment – but also one where its insights into cross-cultural understanding and diversity management are greatly needed. The intel-

lectual context has been changing too, due to developments in epistemology and the philosophy of science, the influence of glob-

al movements such as post-colonialism, and developments in science and technology, such as the rise of big data. Given these 

changes, it is an appropriate time to be asking which methods and approaches we are using -- versus could and should be -- in 

cross-cultural management. 

The panelists comprise editors and contributors to a Handbook of Contemporary Cross-Cultural Management edited by Betina 

Szkudlarek, Laurence Romani, Dan Caprar and Joyce Osland. Panelists will cover topics such as alternative philosophical per-

spectives (positivist, interpretivist, critical and post-colonial), innovations in survey methodology and experiments, alternative ap-

proaches to case studies, the role of ethnographic research and critical methods. 

The aim of the panel is to stimulate debate and reflection about new developments in the field, technological and con-

ceptual innovations that IB researchers could be taking advantage of, and a discussion about which methods and ap-

proaches we are currently neglecting – or over-using.  

Best paper award 

Wednesday, June 26, 15:45-16:15, Ground Floor, Solbjerg Plads 3. The award is sponsored by University of Sydney Business 

School. The finalists are: 

“Changing Criteria for Internal Legitimacy and the Internationalization Process of a State-Owned Enterprise” by Zeerim Cheung, 

Aalto University; Eero Aalto, Aalto University; Pasi Nevalainen, University of Jyväskylä 

Presented: 1.5.8 - Tuesday, June 25, 16:15-17:30 - Room: 210. 

“The International Negotiation Dance: A Cross-Cultural Bargaining and Experimental Analysis” by Ursula F. Ott, Nottingham Trent 

University 

Presented: 2.1.10 - Wednesday, June 26, 09:00-10:15 - Room: s07. 

“Longitudinal Invariance Issues in Cultural Intelligence Research” by Valerie Alexandra, San Diego State University 

Presented: 2.3.10 - Wednesday, June 26, 13:00-14:15 - Room: s07. 

Please join us for the award presentation and let us know if you are interested in getting involved in RM-SIG activities. 
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Stata and Mplus updates 
 

Stata training update 

Stata offers a variety of training opportunities: hands-on classroom and web-based training courses, customized on-site training 

courses, and online training through NetCourses, webinars, and video tutorials.  

Upcoming classroom and web-based training opportunities include: 

- Using Stata Effectively: Data Management, Analysis, and Graphics Fundamentals 

  1-2 August 2019, Seattle, WA 

- Using Stata Effectively: Data Management, Analysis, and Graphics Fundamentals 

  10-13 September 2019, Web based 

- Regression Modeling Using Stata 

  10 September 2019, Washington, DC 

- Panel-Data Analysis Using Stata 

  11-12 September 2019, Washington, DC 

- Survey Data Analysis Using Stata 

  16-17 September 2019, Washington, DC 

For information on short courses taking place around the world, see the full list on the Stata website: https://www.stata.com/

meeting/short-courses/  

Mplus update 

Mplus Version 8.3 is now available. Mplus Version 8.3 includes corrections to minor problems that have been found since the 

release of Version 8.2 in November 2018 as well as the following new features:  

1. Significant speed improvements for Bayesian computations using a new parallelized computing approach (Asparouhov 

& Muthén, 2019a). In addition, Bayesian algorithms have been reorganized to produce faster computations. The result-

ing speed-up is particularly noteworthy for multilevel and time series (DSEM/RDSEM) analyses where in some cases 

the computing time is cut in half and even cut down to 20% of the version 8.2 timings. Timing tables for a variety of 

examples are presented in the technical documentation.  

2. Bayesian estimation of twolevel models with latent variable interactions using the XWITH option (Asparouhov & 

Muthén, 2019b). This is especially helpful for models with moderation where maximum-likelihood estimation is prob-

lematic due to the need for numerical integration. (Download the Section 4 Bayes examples)  

3. The BOOTSTRAP option is available for TYPE=COMPLEX (Bootstrap technical appendix). In addition to being availa-

ble for TYPE=GENERAL, the BOOTSTRAP option is available for TYPE=GENERAL when the WEIGHT option is 

used.  

Notice: are you interested in qualitative experiments and/or QCA? 

If so, Professor Ursula Ott (ursula.ott@ntu.ac.uk) would like to connect with you. She recently moved her Centre for Experi-

mental Research (CERIB) from London to Nottingham, to set up the International Business, Strategy and Decisions Research 

Group at Nottingham Business School, Nottingham Trent University. The research group uses experimental research design 

(including qualitative experiments) and fuzzy set Qualitative Comparative Analysis (fsQCA), and would like to stimulate a dia-

logue with others interested in applying these approaches to international business research—something which is still not com-

mon.  

https://www.stata.com/meeting/short-courses/
https://www.stata.com/meeting/short-courses/
mailto:ursula.ott@ntu.ac.uk
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Responsible research methods symposium 
University of Birmingham, 7 June 2019 

In collaboration with the Academy of International Business Research Methods – Shared Interest Group (AIB 

RM-SIG), and by bringing together leading research scholars from across different (but related) social sciences 

fields, the Department of Strategy and International Business at Birmingham Business School (UK) hosted its inau-

gural Responsible Research Methods Symposium on Friday 7
th
 June 2019. The aim of the event was to provide a 

vibrant forum for the discussion of various methodological issues in order to influence the practice of empirical re-

search to be more rigorous, valid and trustworthy.  

The event was organised by Agnieszka Chidlow, Maria Karafyllia, Emma Gardner and Diletta Pegoraro and it fea-

tured two keynotes delivered by William Greene (New York University) and Catherine Welch (University of Syd-

ney). 

William’s presentation, titled ‘Convincing research based on credible design and competent execution’ urged em-

pirical researchers not just to select suitable econometric models, but also to pay attention to interpreting results 

rigorously, while Catherine’s presentation, titled ’50 years of International Business research: How far have we 

come?’ posed questions about the nature of transparency in contemporary research and challenged current con-

ventions for writing up qualitative papers, which assume a deductive research design. 

The organisers delivered two special sessions. First, in collaboration with Stewart Miller, Agnieszka Chidlow and 

William Greene’s presentation focused on their commentary on the JIBS Editorial published by Meyer et al. in 

2016 that will be published in 2020 in the forthcoming Palgrave JIBS book series titled Research Methods in Inter-

national Business, edited by Lorraine Eden, Bo Nielsen and Alain Verbeke. Second, Emma Gardner, Maria Kara-

fyllia and Diletta Pegoraro reflected on their experiences of working in a cross-country research team. 

The event also featured presentations from Professor Pervez Ghauri (University of Birmingham, UK) on ethical 

issues in qualitative research, Professor Susanne Tietze (Sheffield Hallam University, UK) on foreignization strate-

gies in written research accounts, Dr Roberta Aguzzoli (Durham University, UK) on cross-country data collection 

and Dr Hanna Gajewska-De Mattos (University of Leeds, UK) on the role of context in qualitative research. Fur-

thermore, Professor Mark Saunders (University of Birmingham) delivered a well-attended presentation on a peren-

nial question: ‘How many is enough? Reporting and justifying sample size in qualitative interviews’. 

References 

Eden, L., Nielsen, B.B. & Verbeke, A. (eds). (Forthcoming 2020). Research Methods in International Business. 

JIBS Special Collections. Palgrave Springer.    

Meyer, K.E., van Witteloostuijn, A. & Beugelsdijk, S. (2017). What’s in a p? Reassessing best practices for con-

ducting and reporting hypothesis-testing research. Journal of International Business Studies, 48(5), 535–551. 

https://doi.org/10.1057/s41267-017-0078-8 (see the list of JIBS methods editorials on the RM-SIG website).  

https://rmsig.aib.world/resources-2/jibs-methods-editorials/
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‘How many interviews are enough?’  
‘How many interviews do I need?’ is a common question qualitative researchers ask themselves. In a presenta-

tion delivered at the AIB RM-SIG’s Responsible Research Methods Symposium (Birmingham, 7 June 2019), 

Mark Saunders addressed this topic, revealing that few explicit guidelines have been published – and that exist-

ing recommendation are often not based on evidence. The reason is possibly that there is no simple answer to 

this seemingly straightforward question. Rather, the answer depends on the interplay between a range of factors, 

notably: 

• The purpose of the research 

• The nature of the population being researched e.g. how homogeneous vs heterogeneous it is 

• The researcher’s epistemological position and chosen methodological approach 

• Disciplinary norms and expectations (i.e. what is common in similar studies and therefore what your read-
ers will be expecting) 

• Expert guidance 

• What is desirable versus what is possible (although this is often not talked about) 

Given that there is no ‘one size fits all’ answer, Mark Saunders urged researchers to consider  the interplay be-

tween the factors outlined above and justify their sample size explicitly when reporting their studies – something 

which his research suggests is still not routinely addressed in management research (Saunders & Townsend, 

2016; 2018). 

For more information, see: 

Saunders, M.N.K. & Townsend, K. (2016). Reporting and justifying the number of interview participants in organi-

sation and workplace research. British Journal of Management 27(4), 836-852. 

Saunders, M.N.K. & Townsend, K. (2018). Choosing participants. In Cassell, C., Cunliffe, A., and Grandy, G. 

(eds) The Sage Handbook of Qualitative Business and Management Research Methods. London: Sage, 480-494. 

 

A new article on interviewing 

Aguinis, H. and Solarino, A. M. (2019). Transparency and replicability in qualitative research: The case of inter-

views with elite informants. Strategic Management Journal. https://doi.org/10.1002/smj.3015 

Summary:  

We used interviews with elite informants as a case study to illustrate the need to expand the discussion of transparency and 

replicability to qualitative methodology. An analysis of 52 articles published in Strategic Management Journal revealed that 

none of them were sufficiently transparent to allow for exact replication, empirical replication, or conceptual replication. We 

offer 12 transparency criteria, and behaviorally-anchored ratings scales to measure them, that can be used by authors as they 

plan and conduct qualitative research as well as by journal reviewers and editors when they evaluate the transparency of sub-

mitted manuscripts. We hope our article will serve as a catalyst for improving the degree of transparency and replicability of 

future qualitative research. 

https://protect-au.mimecast.com/s/5oIzCnxyErCAAq2yH9kVlm?domain=doi.org
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From the 
publishers 

 

 

 

 

Recent titles on research methods from Edward Elgar: 

HOW TO CONDUCT A PRACTICE-BASED STUDY: PROBLEMS AND METHODS 
2nd edn  

Silvia Gherardi 
 

Summary: Practice-based approaches to knowing, learning, innovating, and managing have 

thrived in recent years. The author offers insight into the many possibilities of practice research, 

highlighting the inextricable links between humans and technology as the key emergent trend in 

management studies. Developing a post-humanist approach, this book offers a guide through 

the use of exemplar vignettes.  

BIG DATA: PROMISE, APPLICATION AND PITFALLS 

John Storm Pedersen and Adrian Wilkinson 

Summary: Big data and 'the package' of the digital society is de-mystified in this book. A group 

of international experts frame the debates around big data and analyse its impact in different 

sectors in practice. They also examine whether big data and the digital society can deliver on its 

promises. 

  

Why Qualitative Research Should 

Strive to be More Systematic 

Contributed by Yanto Chandra, Associate Professor in the 
Department of Applied Social Sciences at The Hong Kong 
Polytechnic University (PolyU).  

The best papers in top tier business and management journals in 

the past decade almost always go to qualitative papers (Coviello, 

2014) despite quantitative papers dominating the ‘game’. For 

many researchers, this contradiction is difficult to digest. Why is 

this so? An easy answer to this puzzle is that qualitative work is 

discriminated against. Some believe so and have experienced 

(desk or subsequent) rejections by journal editors due to the 

‘quota’ arranged for qualitative papers. A second possible answer 

is that qualitative papers, by nature, do not use numbers as evidence and thus they are difficult 

to defend. Qualitative research, like other research enterprises, is more about convincing the 

gatekeepers and not necessarily uncovering the truth (for nobody really knows or owns the 

truth). Last but not least, the problem may lie in the hands of the users of qualitative research 

instead of the qualitative research enterprise itself. That is, qualitative research has not been 

used in the way it can be used to gain higher status in the best/strong journals or even to domi-

nate the ‘game’. Although there is some ‘truth’ in the first point above (an uncontrollable factor), 

the second and third points are more interesting to many researchers, as they are more control-

lable.  

I illustrated and discussed some of the speculations above and offered potential remedies in my 

recent book (co-authored with my PhD student Shang Liang) Qualitative Research Using R: A 

Systematic Approach, published by Springer Nature in April 2019. We wrote the book as a re-

flection of our own experiences as authors (of mixed-method research) and editors or reviewers; 

collectively we reviewed several hundred papers in journals across management/

entrepreneurship, marketing, international business, business ethics, social entrepreneurship, 

public policy and public administration, social work etc.) in the last 15 years. 

First, I see qualitative research as a “contested concept” (Gallie, 1956), just like an art. You can’t 

easily define it but you can recognize it once you see it. The challenge is how you translate an 

art into teachable and observable forms of work, so that it receives greater appreciation. To start 

with, as we argued in the book, we should be aware of the misconceptions and misperceptions 

about what qualitative research is and how to do qualitative properly. Many people (scholars and 

laypeople alike) think that qualitative research is an easy option for doing research, without the 
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trouble of dealing with numbers (thus one can do it without years of training). Imagine convincing the journal gatekeepers to 

publish a paper that does not use Greek letters or three-to-five-letter abbreviations or other-difficult-to-pronounce terminolo-

gies. It’s painful. The bigger trouble is, researchers rarely pay attention to the ‘accepted traditions’ in qualitative research and 

engage in qualitative research using his/her own style. This is suicidal. Like all painters who need to know his/her style 

(impressionistic, cubism, surrealism?), qualitative scholars should also know which qualitative paradigm(s) they are using or 

extending. This is a major problem that leads to many qualitative papers being axed in the brutal game of journal reviews 

where weaknesses are magnified and strengths are taken for granted.  

We depict three styles of qualitative research in the book – the Eisenhardt, Langley, and the Gioia styles – each with their own 

biases and strengths. We chose to further refine the Gioia Method, which essentially is an extension of the Strauss-Corbin 

style of doing qualitative research – which we call Strauss-Corbin-Gioia (SCG) approach. We fell in love with the Gioia style 

some years ago because our interest was in ‘developing concepts/theories/models’ (which the Gioia method is very good at) 

rather than finding patterns of differences or explaining events (which are what the other two are very good at). Certainly, the 

SCG approach can also be used to find patterns of differences across cases and events; again the power lies in how a re-

searcher uses the approach. We believe that the power of qualitative research is in the discovery end of the discovery 

(exploration) and testing (exploitation) continuum. Thus, the Gioia method is suitable for our purpose of generating novel theo-

ries (for example see Chandra 2017a, 2017b).  

We are also cognizant of the popularity of computer-assisted qualitative research data analysis (CAQDAS) tools, and particu-

larly the rise of R as a (free!) programming tool to conduct rigorous research. Under the training and influence of leading politi-

cal science and mathematically-oriented scholars in my post-PhD life, I saw how R (and other languages such as Python) has 

become the standard language among researchers in those fields. How I wish we could all speak the same ‘language’ in the 

social sciences. With this, I meant a more or less unified understanding and awareness of which paradigm(s) you are using 

and use it to the best possible/creative extent to make valuable contributions to theory and policy/practice. Therefore, in this 

book we introduce and guide researchers in how to use RQDA, a package that runs in R, to operationalize the Gioia Method 

as a grounded theory approach. By being ‘systematic’ in terms of how one processes and analyzes the qualitative data (with 

the help of the RQDA software), how to present the data, and in showing the evidence trail behind a particular conclusion, we 

argue that it would help one better defend a qualitative study. We believe the time has come for the social sciences to better 

harness technology (such as R) while leaving plenty of room for creativity for researchers.   

In the rest of the book, we detail the application of a ‘systematic’ approach, from installing R and RQDA, to how to install other 

related packages, and how to import the qualitative data, doing inductive coding, memo-ing and retrieving the data and how to 

structure the findings à la Gioia.  

We hope the book will offer a useful contribution to young and aspiring scholars. The book will also benefit quantitative schol-

ars who are familiar with R or Python (or any programming language) to cross over and conduct qualitative data analysis. 

References cited 

Chandra, Y. (2017a). A time-based process model of international entrepreneurial opportunity evaluation. Journal of Interna-
tional Business Studies, 48(4): 423-451. 

Chandra, Y. (2017b). Social entrepreneurship as emancipatory work. Journal of Business Venturing, 32(6): 657-673. 

Coviello, N. (2014). How to publish qualitative entrepreneurship research in top journals. in A. Fayolle and M. Wright 

(eds.),  How to get Published in the Best Entrepreneurship Journals: A Guide to Steer Your Academic Career, Cheltenham, 

UK: Edward Elgar, 167-182. 

Gallie, W.B. (1956b). Art as an essentially contested concept. The Philosophical Quarterly 6 (23): 97–114. 

For another recent discussion of the Gioia method and other qualitative research reporting ’styles’, see: 

Reay, T. A. Zafar, P. Monteiro & V. Glaser (2019). Presenting findings from qualitative research: One size does not fit all! In 

The Production of Managerial Knowledge and Organizational Theory: New Approaches to Writing, Producing and Consuming 

Theory. Research in the Sociology of Organizations, 59: 201–216. 

Additional resources 

Sage Publishing’s MethodSpace had a focus on qualitative data analysis in the month of April (for the link, see https://

www.methodspace.com/april-focus-qualitative-data-analysis/). The series includes an overview of how data analysis is ap-

proached using different methodologies (e.g., narrative research, grounded theory and ethnography) and using different soft-

ware packages. Links to many of Sage’s resources are provided, including interviews with authors of key texts e.g. Kristi Jack-

son on NVivo and Susanne Friese on ATLAS.ti. The series is useful for anyone wanting an introduction to qualitative data 

analysis or to update their knowledge about recent advances.    

https://www.methodspace.com/april-focus-qualitative-data-analysis/
https://www.methodspace.com/april-focus-qualitative-data-analysis/
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Look out for this forthcoming special issue 

Qualitative Research in Emerging Markets, Management and Organization 

Review 

Edited by Emmanuella Plakoyiannaki (Leeds University Business School), Tian Wei (Fudan University) and 

Shameen Prashantham (China Europe International Business School (CEIBS)) 

The special issue features the following papers: 

1) ‘Adaptation of Compensation Practice in China: The Role of Sub-National Institutions’ 

Wei Lu, Ayse Saka-Helmhout and Rebecca Piekkari use a qualitative comparative analysis of ten Finnish subsidiaries operat-

ing in China to understand how Finnish multinationals adapt compensation practices. 

2) ‘Decoding the Process of Social Value Creation by Chinese and Indian Social Entrepreneurs: Contributo-

ry Factors and Contextual Embeddedness’ 

Deepak Sardana, Vassiliki Bamiatzi and Ying Zhu use a comparative case study design of social entrepreneurs in China and 

India in order to develop a process framework of contextualized social value creation.  

3) ‘Institutional Bridging for SME High-distance Internationalization to China: A Contextualized Explanation 

Carole Couper focuses on the efforts of Delta, a British SME, to expand to the high-distance market of China. She combines 

SME internationalization and institutional theories to explain how and why SMEs are able to internationalize across high insti-

tutional distance settings.  

4) ‘Reflecting and Integrating the Contextual Influences of Ambiguities and Institutional Power in Organiza-

tional Research Design: A Case of Myanmar’ 

Sandar Win and Alexander Kofinas discuss their 8-year research journey of conducting organizational research in the under-

investigated context of Myanmar. They discuss refinements in the research questions and paradigmatic positions of their 

study that emerged from context complexity and ambiguity.  

5) ‘A Discursive Void in a Cross-Language Study on Russia: Strategies for Negotiating Shared Meaning’  

Virpi Outila, Rebecca Piekkari and Irina Mihailova discuss how researchers and research participants address the discursive 

void, using as an example the negotiation of shared meaning about employee empowerment in Russia.  

6) ‘Adopting Bricolage to Overcome Resource Constraints: The Case of Social Enterprises in Rural India’  

Pradeep Kumar Hota, Sumit Mitra, and Israr Qureshi employ an inductive multiple case study design to identify a bricolage 

approach for achieving the dual objectives of social enterprises in India, an institutionally challenging environment in which 

tensions are generated among institutional, political, community, and religious contexts  

7) ‘The Color of Faults Depends on the Lens: MNCs’ Legitimacy Repair in Response to Framing by Local 

Governments in China’  

Xiaoxiao Liu, Lai Si Tsui-Auch, Jun Jie Yang, Xueli Wang, Aihua Chen and Kai Wang examine how MNCs seek to repair 

legitimacy after media coverage of negative incidents for MNCs. Drawing on two incidents experienced by Walmart in China, 

they investigate how the unfavourability of the local environment affects different approaches MNEs adopt to repair legitima-

cy.  

The editorial of the special issue discusses key challenges and opportunities in accounting for con-

text and contextualizing qualitative methodology in emerging markets. The guest editors unpack the 

implications of context and methodology in researching, theorizing and reporting emerging market 

phenomena. 

Note: This summary is sourced from the editorial to the special issue, with permission from the edi-

tors. 
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Upcoming event: Theory Building and Testing in Business and Management 

and PLS-SEM Using SmartPLS 

Hosted by Prof. Sinkovics, Prof. Ringle, Dr. Sinkovics, and Dr. Becker  

University of Manchester, Monday, 23 Sep 2019 09:00  Wednesday, 25 Sep 2019 17:00  

Course objectives 

Editorials on what constitutes a strong journal article repeatedly stress the importance of theory in addition to rigor and relevance. 

While one does not build theory from scratch, there are different ways to approach theory building. Day 1 of this workshop ex-

plores what theory is and what it is not, the types of theories, and the different stages of the theory building process. We will also 

introduce you to a range of software tools that can support the initial theorizing and research question development process. Fur-

thermore, we look at different ways to operationalize initial concepts. 

Days 2 and 3 of this workshop look at Partial least squares structural equation modelling (PLS-SEM), which has recently re-

ceived considerable attention in a variety of disciplines, including marketing (Hair et al. 2011, according to Google Scholar the 

most-cited article ever published in JMTP; Hair et al. 2012a, according to Google Scholar the most-cited JAMS article since 

2012), strategic management (Hair et al. 2012a, according to Google Scholar the most-cited LRP article since 2012), and man-

agement information systems (Ringle et al. 2012, according to Google Scholar the second-most cited MIS Quarterly article since 

2012). 

The goal of PLS-SEM is the explanation of variances (prediction-oriented character of the methodology) rather than explaining 

covariances (theory testing via covariance-based SEM). The application of the PLS-SEM method is of particular interest if the 

premises of covariance-based SEM are violated and the assumed relations of cause-and-effect are not sufficiently explored. An 

additional advantage of the PLS-SEM method is the unrestricted incorporation of latent variables in the path model that either 

draws on reflective or formative measurements models. 

The workshop will focus on the following main topics: 

• Research question development and theorizing, theory building, concept development and operationalization of constructs 
(VosViewer, NVivo and Endnote software) 

• Introduction to state-of-the-art of PLS-SEM using the SmartPLS 3 software: Foundations of PLS-SEM and how to apply it by 
means of the SmartPLS 3 software. 

Learning outcomes 

This workshop is designed to look at the stages of research question development and theorizing together with the subsequent 

methodological implementation using the multivariate analysis method PLS-SEM in international business and management re-

search. The learning objectives are to (1) contribute to theory by usefully developing novel concepts and operationalisations, (2) 

have an in-depth methodological appreciation of the PLS-SEM approach (the nature of causal modelling, analytical objectives, 

some statistics), (3) being able to evaluate measurement results, and (4) understand complementary analytical techniques. 

Specifically, participants will learn to appreciate the following topics: 

• Research question development and theorizing using creativity enhancing tools such as Vosviewer and NVivo. 

• Model development and fundamentals of PLS-SEM and consistent PLS 

• Assessment and reporting of measurement and structural model results 

• A new criterion for discriminant validity: The heterotrait-monotrait ratio of correlations (HTMT) 

• Higher-order constructs 

• Mediating effects, moderating effects (interaction effects) 

For more information, and to register for the course, see https://www.aib-uki.org/pls-sem.html 

Upcoming event: Methods workshops at EIBA, December 2019 

The organizers of the 2019 EIBA conference in Leeds will be offering post-conference workshops on qualitative and quantitative 

methods. The workshops will take place on 16 December 2019. More information will be posted on the 2019 conference website 

soon (https://eiba2019.eiba.org/), so keep an eye out for future announcements. 

https://www.aib-uki.org/pls-sem.html
https://eiba2019.eiba.org/
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The University of Birmingham again sponsored the Best Research Methods paper prize at the 2019 AIB UKI 

Chapter annual meeting. The Chapter meeting took take place in Brighton at the University of Sussex on 25-27 

April. 

The prize is awarded on the basis of the following criteria: 

1) Develops and/or utilizes innovative and non-traditional methodological approaches to investigate a perti-

nent international business phenomena 

2) Advances international business methodology  

3) Provides creative methodological solutions to important international business problems  

AIB UKI Chapter Best Paper Award in Research Methods  

The best paper award will be offered again in 2020, so we encourage you to starting thinking 

about possible submissions as soon as possible.   

Contact Us 

If you have any feedback, 

content or suggestions for 

the next issue, please let us 

know. Contact: 

catherine.welch@sydney.edu.au 

 

 

 

 

 

 

Sponsored by the University of Birmingham 

For more information on the RM-SIG, find us on the Web at: 

https://rmsig.aib.world/  

Best Methods Paper Award Winner 2019: 

“Collaborative Learning Approaches among International New Ventures Post-Entry Growth 

Stages”  

Pushyarag Puthusserry (University of Kent) 

Zaheer Khan (University of Kent) 

We would like to congratulate the winners! 

https://rmsig.aib.world/

