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Research methods events at AIB 2022 Miami
As in previous years, the RM-SIG offered pre-conference workshops and masterclasses, and research clinics during the regular conference program. A total of five workshops and masterclasses were conducted on 5 July:
1. Masterclass: Field Experiments Across Firms and Countries
Masterclass Lead: David Reeb (National University of Singapore)
2. Masterclass: Ethnography in International Business: Theorizing from Fieldwork in Complex Cultural
Contexts
Masterclass Lead: Mary Yoko Brannen (San Jose State & Copenhagen Business School)
3. Workshop: Qualitative Data Analysis in IB Research: Templates and Their Alternatives
Workshop Leads: Tine Koehler (University of Melbourne), Jacqueline Mees-Buss (University of New South
Wales), Rebecca Piekkari (Aalto University), Anne Smith (University of Tennessee Knoxville)
4. Workshop: Surprises, Mixed Findings, or Questionable Research Practices? A Methodology for Evaluating Cumulative Empirical Analyses and Replication Studies
Workshop Leads: Gwendolyn Lee (University of Florida), Stewart Miller (University of Texas at San Antonio)
5. Workshop: The Different Dimensions of Triangulation: How to Strengthen Your Research Project
Workshop Leads: Bo Nielsen (University of Sydney) and Niina Nummela (University of Turku)
We will be offering more events at the AIB annual meeting in 2023, so make sure you watch for announcements about
next year’s offerings!

Follow us on social media!
Twitter: @AIB_RMSIG, Facebook: @AIBRMSIG
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Report on RM-SIG masterclasses

Ethnography in International Business:
Theorizing from Fieldwork in Complex Cultural Contexts
Mary Yoko Brannen (San Jose State & Copenhagen Business School)
In her in-person, lively two-hour masterclass, Professor Mary Yoko
Brannen went beyond an introduction to ethnography to underscore
how the ethnographic approach is relevant for understanding and theorizing the complex cultural dynamics of today’s international business
organizations. Research settings in international business are rife with
multilevel cultural interactions between individuals (often multicultural
themselves) with diverging cultural assumptions brought together
(often virtually) across distance and differentiated contexts. Ethnography with its two essential elements—fieldwork, including its central
methodological building block of participant observation, and its focus
on culture—is the most effective method for gaining insights into such
microlevel multifaceted cultural phenomena. Yet the approach is rarely undertaken in IB research in part because
very little guidance is given on how to build theory from ethnographic data and contribute to the field. In this masterclass Professor Brannen gave multiple examples from her own work to help participants understand what kind of
research questions lend themselves to ethnographic inquiry in IB and how to go about executing a robust ethnographic research project of their own and even publish from it. Drawing from work-in-progress on her new book on
ethnography in international business, Professor Brannen addressed three distinct analytical modes of ethnographic inquiry relative to IB theorizing building with increasing scope from the most micro level of analysis—that of a single organization—building up to the global strategic context of the multinational corporation.
Her book, Ethnography in International Business: From Fieldwork to Theory in Complex Cultural Contexts, Cambridge University Press, will hopefully be in print by AIB 2023. Understanding how culture affects international business and management issues such as global integration, knowledge transfer, global teaming, language management, work culture integration, strategic talent management, and a multitude of other organizational processes is
critical to IB scholarship and practice. As the first coursebook of its kind in IB, it is for anyone interested in using
ethnography either alone or together with other research methods to build theory on the effects of culture in today’s
global and multicultural business contexts.

Field Experiments Across Firms and Countries
David Reeb (National University of Singapore)
The RM SIG was honored to have Dr. David Reeb (National University of Singapore)
lead a Master Class on Field Experiments. Dr. Reeb has long been a proponent of
field research as he noted in his influential 2012 JIBS piece: “Rather our emphasis is
on the importance of careful research design that incorporates field research or institutional knowledge to develop tests with observational data to facilitate causal inference.” Dr. Reeb noted that less than 1 percent of JIBS articles have infused field
research. He discussed the strengths and limitations of standard approaches to
quantitative methods in IB research such as multiple regressions, instrumental variable approaches and structural models. He also discussed the benefits of field research for IB scholars by noting the attraction of a natural environment versus a laboratory environment. Then he introduced randomized controlled trails and randomize field experiments. He stressed the advantages of conducting field research: (1) randomization balances the unobserved variables across the treated and control states; (2) univariate tests provide causal evidence; and (3) control variable selection (unrelated to treatment). Lastly, Dr. Reeb highlighted ethical considerations when conducting
field research since subjects may not know they are being studied.
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AIB RM-SIG Webinar Moving Beyond Templates in

Qualitative IB research
Contributed by Duc Nguyen, The University of Sydney
On May 19, 2022, the AIB RM-SIG hosted a webinar on Moving Beyond Templates in Qualitative IB research.
The panelists comprised Tine Köhler, Vikram Bhakoo, and Anne Smith. The purpose of the webinar was to
stimulate conversation about the use of templates in qualitative research and to present the recent feature
topic in Organizational Research Methods (ORM), which the panelists edited: “Templates in qualitative research: Origins, limitations, and new directions”. The following is a summary of their discussion.
Tine Köhler: Background and Purpose
Tine opened the discussion by speaking about the hallmark of qualitative research: its methodological plurality. Tine then discussed current trends in the field of management, but also
IB, which are worrisome. One of the core concerns, and that which motivated the feature topic in ORM, is the “convergence on a template for the conduct of qualitative research.” Tine
defined templates as "systematic, simplified, and repeatable approaches to data collection,
analysis, and interpretation that have become standardized and legitimized through enactment (repeated publication, especially in top-ranked journals) and normative pressures from
gatekeepers (e.g., reviewers and authors)."
Tine noted that while templates make qualitative research more approachable and that their use in and of itself is not
problematic, there are concerns when researchers apply templates without reflecting on whether they are appropriate for their project. One of the issues that Tine highlighted is how “tried and tested templates” in leading journals are
increasingly “protocolizing ways of conducting and analyzing qualitative data.” This potentially creates a situation in
which researchers are “substituting their own reasoning with a procedural application of a template.” Tine argued that
although templates offer “guardrails” and “function as a proxy for rigor,” they can also restrict data analysis and potentially lead to “premature conclusions about the data that might not have been warranted had the researcher gone
beyond the limits of templates.” Tine summarized her discussion by highlighting how there is a lot of qualitative research richness in management journals. This is a solid base for researchers who wish to move beyond template
conventions and engage in methodological innovativeness, particularly when addressing unfamiliar and complex
phenomena that lend themselves to qualitative approaches.
Anne Smith: The Use Case of Templates and The Way Forward
Anne’s discussion introduced the empirical evidence for their editorial on the feature topic.
The editors wanted to understand the reasons why researchers would or would not apply
standardized templates. The study interviewed 21 recently published authors in top management journals between 2014 and 2018 on their experiences in the conduct, writing up, and
publishing of qualitative research. Their analysis of these interviews identified four sets of
tensions around the use of templates. These are:
•
•
•
•

Structure versus restriction: templates provide structure but can also introduce restrictions and limit how
qualitative research is carried out.
Craft versus instrumentality: templates create conventions around what constitutes qualitative research and
can impede innovativeness by limiting methodological plurality.
Obscuration versus legitimization: templates can be used to signal legitimacy but often obfuscate the research process; and
Innovativeness versus convention: templates are often deployed to enhance publication outcomes while their
uncritical application erodes the craft and rigor of qualitative research.

In discussing these tensions, Anne shared her concern that templates do not necessarily encourage researchers to
go deep into the data, potentially leaving out many of the nuances and insights that might be found. As a way forward, Anne introduced Karen Locke, Martha Feldman, and Karen Golden-Biddle’s (2022) paper to the ORM feature
topic on “Coding practices and iterativity: Beyond templates for analyzing qualitative data.” In discussing their contri3

bution, Anne highlighted that “data analysis is always the name of the game” and researchers should describe how
they went about interrogating their data, coding iteratively and moving forward to give nuance to the data and the
emerging story. Anne concluded her discussion by encouraging participants to consider data analysis “as an action”
- something that researchers “bring to life.” This contrasts with the use of standardized templates which often fall
short in discussing the richness of the data, analytical techniques applied and how researchers “actually moved forward” with new insights.
Vikram Bhakoo: Moving Beyond Templates
Vikram’s discussion focused on moving beyond templates. Vikram began by highlighting a
salient theme that cut across each contribution of the featured topic: that “templates stifle
creativity.” To move forward, Vikram presented the remaining papers on the featured topic
and noted that each contribution contains practical advice and suggestions for the diverse
ways in which qualitative research can be conducted. Each contribution offers an alternative
to templates and promotes and embraces methodological pluralism. In discussing the contributions of each paper, Vikram teased out the different “analytical moves” available to researchers and how each can lead to “very unique and interesting insights” that may otherwise be missed with template use.
One overarching theme Vikram spoke about is how each paper highlights the need for reflexivity. Qualitative research often evolves in ways that are unexpected. This makes reflexivity a “critical aspect” of any qualitative inquiry
not only as it “increases trustworthiness” but brings “integrity to the decisions” that researchers make. Vikram encouraged researchers to ask themselves questions: what assumptions are you bringing to the research? What are
your ontological and epistemological standpoints? and how can these influence your understanding of the research
context; the framing of your project; the analytical moves adopted, and the findings presented? Vikram noted that in
asking these probing questions researchers can avoid “making overestimated conclusions about your data” - something that researchers, particularly those less familiar with qualitative methods, may inadvertently do when using
standardized templates.

Vikram, Tine, and Anne concluded by encouraging participants to read the contributions in the featured topic of
ORM in the hope that it can inspire future researchers and serve as a catalyst for creativity and innovation in the
conduct of qualitative research.
RM-SIG webinar recordings can be accessed by AIB members, visit: https://member.aib.world/videos/rmsig.asp
References:
Cilesiz, S., & Greckhamer, T. 2022. Methodological socialization and identity: A bricolage study of pathways toward
qualitative research in doctoral education. Organizational Research Methods, 25(2):, 337-370.
Harley, B., & Cornelissen, J. 2022. Rigor with or without templates? The pursuit of methodological rigor in qualitative
research. Organizational Research Methods, 25(2): 239-261.
Köhler, T., Smith, A., & Bhakoo, V. 2022. Templates in qualitative research methods: Origins, limitations, and new
directions. Organizational Research Methods, 25(2): 183-210.
Lê, J. K., & Schmid, T. 2022. The practice of innovating research methods. Organizational Research Methods, 25
(2): 308-336.
Lerman, M. P., Mmbaga, N., & Smith, A. 2022. Tracing ideas from Langley (1999): Exemplars, adaptations, considerations, and overlooked. Organizational Research Methods, 25(2): 285-307.
Locke, K., Feldman, M., & Golden-Biddle, K. 2022. Coding practices and iterativity: Beyond templates for analyzing
qualitative data. Organizational Research Methods, 25(2): 262-284.
Mees-Buss, J., Welch, C., & Piekkari, R. 2022. From templates to heuristics: how and why to move beyond the Gioia methodology. Organizational Research Methods, 25(2): 405-429.
Pratt, M. G., Sonenshein, S., & Feldman, M. S. 2022. Moving beyond templates: A bricolage approach to conducting
trustworthy qualitative research. Organizational Research Methods, 25(2): 211-238.

Zilber, T. B., & Zanoni, P. 2022. Templates of ethnographic writing in organization studies: Beyond the hegemony of
the detective story. Organizational research methods, 25(2): 371-404.
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Summary: Replication studies in international business
Contributed by Amir Qamar, University of Birmingham
Although replication is considered to be a normal practice and a crucial aspect to the natural science literature, replication focused investigations are not widely practiced within the realms of the social sciences (Easley et al., 2013).
There are a variety of reasons as to why replication studies are not generally accepted within the social sciences
(e.g. originality concerns, intrinsic and extrinsic human incentives, etc.). Yet, there is hope for replication focused
studies in International Business and in this section we summarise the main points outlined by Dau et al.’s (2021)
recent editorial piece titled Replication studies in international business published in the Journal of International
Business Studies.
Why should we replicate?
Given the rich contextual and diverse nature of IB, the field is unusual as it permits one to gain a better understanding of topics that may have been overlooked by neighbouring disciplines (Dau et al., 2021). Yet, the majority of studies published in IB research are either based on a single study or on a series of studies. Dau et el. (2021) assert that
there is something missing in IB research: the confirmation or refutation of prior IB studies. This gap can be filled by
studies intending to replicate previous studies. But before we outline the different types of replication one may question – is there an actual need to replicate in IB research?
Generally, replication studies are considered to be imperative, especially if we are trying to ensure disciplines are not
grounded on biased findings originating from a large stock of single studies (Walker et al., 2019). Multiple authors
across different disciplines have warned that the lack of replication studies will inevitably amount to a ‘replication crisis’. Dau et al. (2021) state the development of a research field based largely upon single studies piled one upon the
other is ‘like trying to erect a house of cards’. The authors of the editorial advise readers to learn more about the
grounds for replicative research in the Popperian philosophy of science (e.g. Popper, 1935/1959; see also Lakatos,
1976). According to this philosophical approach, although there may be supporting evidence for specific hypotheses
in certain circumstances, researchers should not regard them to be definitively true, but rather have to continue investigating the robustness of extant knowledge. The utilization of replication can help the robustness of previous
findings. And perhaps more interestingly, they can fine-tune theory by considering the where, who, and when aspects of the theory in the original study, thus establishing boundary conditions in terms of time and space (Dau et al.,
2021).
What are the different types of replication?
Despite there being many interpretations of what constitutes a replication, Tsang and Kwan’s (1999) classification is
regarded as a landmark in the management field. This is because their classification outlines six alternative types of
replication from two simple dimensions (research design and data source). Dau et al. (2021) utilize these dimensions, modify some of the named categories and propose the following table. The authors further classify the six
types of replications in the table as theory-checking replications (i.e., those reported in italics in the table) and theory
fine-tuning replications (i.e., those reported in bold).

Table 1: Types of replications: theory-checking vs. theory fine-tuning.

Source: Dau et al. (2021, 219)

Researchers may want to keep the same research design and same sample (i.e. reproduction) or they may go all the
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way in changing the research design and changing the population (i.e. generalization and extension). Either way,
evident from Table 1, replication studies are not as narrow as one would suspect before exploring or engaging with
this type of research – there are multiple options!
Dau et al. (2021) propose a replication template (or a to-do list) which is based on Walker et al.’s (2019) work. The
template has three parts, namely: (i) determine replication desirability and viability, (ii) determine replication study
design specifics, and (iii) conduct replication study and report findings. The full editorial offers a comprehensive stepby-step description concerning each of these three parts. This template is exceptionally useful if researchers may be
confused about where they could start with replication focused research.
Guidelines for IB journals
Although replication is now getting the acceptance it deserves, in many fields like IB, researchers have been institutionalized to think that replication is copying, thus under credited in terms of the value it has to offer. After going
through Table 1, we can see that replication is far more than just ‘copying’ as there are a relatively diverse set of
careful design choices that researchers need to make. In terms of published studies, limited replication studies have
been published in IB journals – evident with the fact that Dau et al. (2021) only identified 14 papers in the field. If replication studies are to ever to be in the mainstream then there needs to be a clear strategy for this to occur. Given
this, the editorial proposes a sequential series of steps that JIBS ‘may’ want to adopt (see Figure 1).
Dau et al. (2021) make it clear that these steps and trajectory are based upon how other fields have incrementally
introduced replication policies. Thus, these steps can also be relevant to other IB journals in our disciple (e.g. Journal of World Business, International Business Review, etc.).

Figure 1: IB replications proposed trajectory

Source: Dau et al. (2021, 226)
Conclusion
Replication studies have been scarce and largely absent in the field of IB. There are clear advantages to replication
as it can assist us to remove confounding factors, validate mechanisms, stimulate debate, and fine-tune theory. This
comes on top of replication’s essential role in any healthy science in solidifying knowledge. If replication is to become mainstream, then we perhaps need to steer away from the negative stigma ascribed to replication. Dau et al.’s
(2021) editorial piece clearly articulates the need for replication in IB and provides both researchers and organizations useful steps for how we can move forward in this regard.
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The editorial authors also organized a panel on replication at the AIB annual meeting in Miami:

AIB 2022 annual meeting: Panel on Replication Crisis and Replication
Studies in International Business
Presentations by Wayne Cascio and Heather Berry
Wayne Cascio:
Based on his 2017 JIBS article with Herman Aguinis and Ravi Ramani, Wayne’s presentation focused on
“Systematic Capitalization on Chance: Threat to Replicability”. He began by distinguishing systematic capitalization
on chance (attempts to search for a maximally predictive statistical model based on a particular dataset) from unsystematic capitalization on chance (random fluctuations in any given sample drawn from a population). He then discussed 5 practices by researchers that enhance the systematic capitalization on chance: (1) selection of variables to
include in a model (without explaining why particular measures of a construct like firm performance were chosen); (2)
the use of control variables (without explaining the reasons why certain variables (and not others) were chosen as
controls); (3) handling of outliers (failing to disclose tests for outliers, if any were found, the type of outliers found, and
the rationale for choosing to include or exclude them from analyses); (4) Reporting of p values (rounding to cutoffs,
e.g., .05, rather than reporting actual p values); and (5) hypothesizing after results are known (HARKing) - fabricating
or altering hypotheses based on the peculiarities of a dataset and not openly and honestly reporting that. Wayne emphasized that neither meta-analysis nor cross-validation minimizes systematic capitalization on chance because they
only correct for unsystematic capitalization on chance (e.g., corrections for measurement error). To improve reproducibility and replicability, however, researchers can take the following steps to address the 5 practices described
above.
Selection of variables to include in a model: If a construct (e.g., firm performance) can be assessed using several
measures, justify the choice in terms of theoretical considerations and the aims of a study. Use of control variables:
Provide a theoretical justification for the choice of each control variable, along with evidence of prior empirical work
showing a relationship between the proposed control and the outcome variable of interest. Handling outliers: Specify
the rules used to identify and classify outliers as error, interesting, or influential, and disclose whether influential outliers affect model fit or prediction. The reporting of p values: Report complete p values to the second decimal place.
Don’t use terms such as ‘‘marginally significant’’ when referring to p values. Harking: Conduct more studies using
strong-inference tests that pit the predictions of alternative theories against each other and report the results of posthoc hypotheses in a separate section from a-priori hypotheses. Encourage more replication studies in IB journals.
He concluded with one final suggestion: Include additional items on the manuscript-submission form such that authors disclose methodological choices and judgment calls that can enhance the likelihood of systematic capitalization
on chance.
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Heather Berry:

Building on her experiences publishing and handling replication studies as an Associate Editor, Heather Berry talked
about the different ways that some of the top journals have defined what a replication study looks like. In their introduction to the 2016 special issue on Replication in the Strategic Management Journal, Bettis, Helfat and Shaver distinguished across two types of replications: narrow replications and quasi-replications. In narrow replications, the
focus is on validity and reliability while in quasi-replication studies, the focus is on exploring whether the findings apply in another context or using a different research design. The 2022 editorial by Dau, Santangelo and van Witteloostuijn in the Journal of International Business Studies includes a more extensive definition of different types of
replications, including ex ante theory building, and conceptual and empirical extensions. It is important to understand what each journal would consider as a replication study before submitting to that journal, and she noted the
importance of clearly identifying the type of replication you are doing in your introduction.
Across all types of replication, Heather stated that it is important to proceed in a step-by-step manner when making
any empirical changes to the original empirics you are replicating and to discuss what might be driving the differences you find. She stated that in her experience handling replication papers, most reviewers want to see as close
to an exact replication as is possible (and sometimes they want to see something that is no possible). While Heather
stated that replication studies require more time and effort than people tend to think they do (and her belief that they
are not great as job market papers), she agreed with audience members who stated that attempting to replicate studies provides a great learning exercise for PhD students. All panelists agreed with the huge opportunities that replication presents to the field of IB – quasi replication can help to define the limits of generalizability to highly cited studies
across different country contexts and time periods, in addition to highlighting the need for new theory building in different contexts.
Berry, H., & Kaul, A. 2016. Replicating the multinationality-performance relationship: Is there an S-curve?. Strategic
Management Journal, 37(11), 2275-2290.
Bettis, R. A., Helfat, C. E., & Shaver, J. M. 2016. The necessity, logic, and forms of replication. Strategic Management Journal, 37(11), 2193-2203.

Introducing a new journal for Research Methods SIG members and international management researchers
Journal of Management Scientific Reports (JOMSR) is a new journal that departs from most current journals’ emphasis on publishing papers that make a new and unique theoretical contribution by, instead, focusing on testing and
elaborating existing theory. The core mission of JOMSR is to publish rigorous empirical research designed to provide evidence that confirms, refines, or refutes existing theories and contributes to cumulative scientific advance.
This includes constructive replications, critical tests of competing theories, meta-analyses designed to test theory,
empirical testing of published theoretical models, and empirical explorations of assumptions underlying existing theories.
The founding editors of JOMSR are Maria Kraimer (Rutgers University, Editor in Chief), Xavier Martin (Tilburg University, Senior Associate Editor), Bill Schultze (University of Utah, Associate Editor) and Scott Seibert (Rutgers University, Associate Editor). JOMSR is a general journal which scope encompasses the full range of macro- and micromanagement topics; both quantitative and qualitative data and methodologies are welcome. However, JOMSR is
specifically interested in submissions that use international, multi-country or comparative data and research designs
to reveal and leverage sources of variations that enhance theory testing.
JOMSR will consider both full papers reporting original research and “results-masked” original papers (i.e., authors
write a full paper but results are not included in the initial submission). JOMSR will be published by SAGE Publications and is owned by the Southern Management Association. You can learn more about JOMSR, including its stellar and growing editorial board, submission guidelines, and how to submit your articles at following link:
https://smgmt.org/jomsr/
AIB and RM SIG members interested in JOMSR or with any question about submitting IB work to this exciting new
journal can contact Xavier Martin at x.martin@tilburguniversity.edu
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EIBA & Eu-SPRI Early Career Summer School At Lake Como
Research Methods, Theories and Policies for Navigating the Complexities
of the Digital Age
Social network analysis
Carlo Piccardi, Politecnico di Milano: Doing research with complex networks
Carlo opened his lecture with an overview of different types of networks (undirected and directed; weighted and unweighted). He provided examples of social, information, transportation, and biological networks and how they work.
He went on by defining complex networks and showed the most important features of networks we can compute.
Further, he explained a few simple yet important quantifiers of properties of networks, including:
•

average distance and diameter,

•

clustering (or transitivity) coefficient,

•

degree distribution.

Carlo outlined that networks with regular structure are very rarely representative of real-world systems, and so are
purely random networks. Instead he showed many examples of real-world networks displaying “scale-free” (i.e.
strong heterogeneity in nodes’ connectivity) and “small-world” (i.e. very small average distance) effects, two nontrivial properties with important implications on the functioning of the network.
He continued with the topic of the centrality of a node, which is a measure of its importance in the network. He clarified the notion of a few centrality measures, including degree-, betweenness-, closeness-, and eigenvectorcentrality. He ended this part of the lecture providing his recommendations of relevant books and additional sources
regarding network topics. Here are two of the books he suggested:
AL Barabasi, Network Science, Cambridge University Press, 2016 [available online at http://
networksciencebook.com/]
V Latora, V Nicosia, & G Russo, Complex Networks - Principles, Methods and Applications, Cambridge University
Press, 2017
Application to IB: The last part of the lecture was devoted to one of his publications which studies the relationship
between the complexity of products and the complexity of their trade networks with the aim of spotting some fragilities of the world economy:
C. Piccardi & L. Tajoli, Complexity, centralization, and fragility in economic networks, PLoS ONE, 13(11), e0208265,
2018.

Marianna Marra, The University of Sussex Business School: Analyzing knowledge flows across borders
using patent data
Continuing the discussion with Carlo, Marianna started her presentation by presenting the anatomy of social networks. She then explained the attributes of network typology, such as opportunity, influence and cohesion, and their
measures (strength of weak ties, structural holes, degree of centrality and density). She emphasized that, when
working with network data, we need to understand data types (such as ego and whole networks), format, and
sources.
Application to IB: She devoted the rest of her presentation to the example of patent analysis. She explained two
most often used measures in patent analysis – technological relatedness and technology distance – and networks
we can build using patent data, i.e. collaborative and citation networks. As an example of what we can do with pa9

tent data, Marianna showed how we can look at global knowledge creators: firms (e.g. alliances – collaboration,
MNEs, R&D centers), individuals (e.g. inventors – mobility of skilled workers) and technologies.
She finished her presentation with recommended reading materials:
Ahuja, G. 2000. Collaboration networks, structural holes, and innovation: A longitudinal study. Administrative Science Quarterly, 45(3): 425-455.
Breschi, S., & Lissoni, F., 2009. Mobility of skilled workers and co-invention networks: An anatomy of localized
knowledge flows. Journal of Economic Geography, 9(4):439-468 .
Carrington, P., Scott, & J. Wasserman, S. 2005. Models and Methods in Social Network Analysis. Cambridge:
Cambridge University Press
Dieter, A. & Regan, T. 2022. No inventor is an island: Social connectedness and the geography of knowledge
flows in the US. Research Policy,51(2), 104416
Jackson, M. 2010. Social and economic networks. Princeton University Press.

See also: The Mitchell Centre for Social Network Analysis , https://www.socialsciences.manchester.ac.uk/mitchellcentre/

New frontiers of content analysis
Lucia Piscitello and Niso Randellini, Politecnico di Milano: Content Analysis, Text Mining, Sentiment Analysis
Lucia started her presentation by defining content analysis as a class of methods at the intersection of the qualitative and quantitative traditions, and unveiling its potential for dealing with complex business phenomena. She provided insights into the advantages of content analysis (such as e.g. replicable methodology, analytical flexibility,
suitability for longitudinal research, etc.). As main methodological issues related to this type of analysis, Lucia mentioned 1) the centrality of data sources and data collection, 2) coding and analysis of content, as well as 3) the difficulty – especially in the past – of publishing this kind of research.
Concerning the use of content analysis in the recent literature, Duriau and Reger (2007) reviewed the principles
and the advantages associated with content analysis in organization studies and assess how the methodology has
been applied in terms of research themes, data sources, and methodological refinements. Shapiro and Markoff
(1997) published a book on methods for social science researchers, for drawing statistical inferences from the text.
The work focuses on the new developments in semantic and network text analysis methodologies. Miric et al.
(2022) compared various machine learning methods for content analysis with the keyword-based approach,
demonstrating the advantages of the machine learning approach.
She mentioned some recent references that adopt the database GDELT Project, a real-time open data database
collecting information from world's news media, in over 100 languages with wide geographical coverage. Among
the references mentioned: Odziemkowska and Henisz (2021) analyzed the relationship between the actions and
interactions of secondary stakeholders with an interest in corporate social performance (CSP) and variation in firmlevel CSP across countries. They used GDELT to identify secondary stakeholders in CSP networks in each country and their actions and interactions. Albino-Pimentel, Dussauge, and El Nayal (2022) studied how the host country’s inclination toward the home country and firm’s political capabilities affected where MNEs choose to relocate
their innovation activities. They used GDELT to measure the host country’s inclination toward the home country.
Lucia mentioned also the increasing adoption of Sentiment Analysis in IB, e.g. a recent interesting paper by Yiu,
Wan, Chen, and Tian in JIBS (2021) using sentiment analysis on blog posts to capture a host country’s public sentiment toward the acquiring firm’s home country.
Application to IB: Niso Randellini presented more details of a research project (with Lucia Piscitello and Paola
Garrone) on “Measuring non-market strategies through dictionary development and content analysis.” The work
attempts to measure Non-Market Strategies, namely Corporate Social Responsibility and Corporate Political Activity, adopted by MNEs in electrification projects in sub-Saharan Africa through the usage of content analysis.
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Niso gave us an overview of the steps required to conduct text analysis, such as:
•

selection of relevant documents,

•

definition of relevant key words,

•

count of occurrences, and

•

manual control of results on a subsample.

He concluded with a deep dive into the main methodology they used. As regards relevant documents he explained how they sourced information from Nexis Uni database (media news, corporate reports and industry
journals). Concerning definitions of relevant keywords, after explaining how they built their initial dictionaries of
keywords, he illustrated EuroVoc, the European Commission’s multilanguage thesaurus which was used to
enlarge the dictionaries. The final dictionaries have been compared with an alternative set of dictionaries obtained starting from keywords of the “Global indicator framework for the Sustainable Development Goals and
targets of the 2030 Agenda for Sustainable Development”. EuroVoc-based dictionaries proved to be more robust compared to the manual control of results, also because they were larger and likely more comprehensive
than the SDG-based ones. The dictionaries are then used to count the occurrences of key words within the
corpus of text from Nexis Uni. Based on the number of occurrences of the key word, they built indices that are
quantitative representations of the Non-Market Strategies’ level of implementation. The presentation concluded
by reviewing methodologies to perform manual controls, in order to assess the accuracy and the reliability of
the indices as measures of Non-Market Strategies.
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Delios, A., Clemente, E. G., Wu, T., Tan, H., Wang, Y., Gordon, M., ... & Uhlmann, E. L. 2022. Examining the generalizability of research findings from archival data. Proceedings of the National Academy of Sciences, 119(30),
e2120377119.
Abstract:
This initiative examined systematically the extent to which a large set of archival research findings generalizes
across contexts. We repeated the key analyses for 29 original strategic management effects in the same context
(direct reproduction) as well as in 52 novel time periods and geographies; 45% of the reproductions returned results
matching the original reports together with 55% of tests in different spans of years and 40% of tests in novel geographies. Some original findings were associated with multiple new tests. Reproducibility was the best predictor of generalizability—for the findings that proved directly reproducible, 84% emerged in other available time periods and
57% emerged in other geographies. Overall, only limited empirical evidence emerged for context sensitivity. In a
forecasting survey, independent scientists were able to anticipate which effects would find support in tests in new
samples.

Greene, W. H., Chidlow, A., & Strange, R. 2022. The use of multinomial choice analysis in international business
research. International Business Review, 102011.
Abstract:
Many strategic decisions made by firms involve a choice among several discrete alternatives. International Business
(IB) scholars are often interested in modelling the factors that potentially influence these (multinomial) choices: these
factors might include not only characteristics of the firms making the choices but also attributes of the alternative
choices. This paper provides a succinct and intuitive introduction to the possible applications of multinomial choice
models in IB research. We briefly outline the theory behind discrete choice modelling, and then explain how multinomial choice models may be estimated (including how the datasets need to be formatted) and how the significance of
the coefficient estimates as well as the diagnostic statistics may be tested and interpreted.
Parry, E. , Farndale, E. ,Brewster, C. and Michael J. Morley, M.J. 2021. Balancing rigour and relevance: The case
for methodological pragmatism in conducting large-scale, multi-country and comparative
management studies, British Journal of Management, 32: 273–282, DOI: 10.1111/14678551.12405
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Abstract:
Collecting large-scale comparative management data from multiple countries poses challenges in demonstrating methodological rigour, including the need for representativeness.
We examine the rigour of sample representativeness, the counterbalancing effect of sample relevance, and explore sampling options, equivalence across countries, data collection
procedures and response rates. We identify the challenges posed by cross-national survey
data collection, and suggest that the ideal research designs presented in much of the literature might not be practical or desirable in large-scale, multi-time-point, cross-national
comparative management studies because of the need to ensure relevance across such
contexts. Using the example of Cranet – a large-scale, multi-time-point, cross-national survey of human resource management – we offer suggested solutions for balancing both
rigour and relevance in research of this nature.
For more information on the RM-SIG, find us on the Web at:

https://rmsig.aib.world/
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